
 

PROPERTY DIVISION AND CARREFOUR LAUNCHES JARDIM 

PAMPLONA SHOPPING CENTER FIRST PHASE AND ITS 

HYPERMARKET FLAGSHIP STORE  

IN SÃO PAULO 

 

The brand new Jardim Pamplona has opened its door to the public unveiling its first 

phase with a Carrefour hypermarket flagship and the 24 first stores of the shopping 

center. 

 

 
São Paulo (SP), July 27, 2017 – Carrefour has inaugurated its flagship hypermarket 

store in São Paulo (SP), Brazil. Located within the Jardim Pamplona Shopping Center, 

also officially opened at same the time and developed by the Property Division, the store 

has more than 5,600 sq.m and an assortment of about 34,000 products, with special 

emphasis on own brand products and fresh items, which add up to more than 4,000 

products. The hypermarket reflects the evolution of the model developed by the company 

in recent years and brings together the best experiences of the New Generation concept, 

as well as adding a new selection of products, specialized services and technologies. 

Jardim Pamplona is located in the heart of the Jardins neighborhood, between Pamplona 

Street and 9 de Julho Avenue. 

 

The concept of the new store focuses on the assortment of fresh products, with a Bakery, 

Rotisserie and Butcher's counters with gained glass walls, enabling to see the production 

in each one of these sectors and Carrefour’s rigorous quality control. While walking 

through each of these areas, customers have the experience of being in several specialty 

stores, but with the convenience of buying everything they need in one place, as the 

sectors are integrated and facilitate the flow of consumers. Altogether, of the 34,000 

products, more than 1,000 are from Carrefour's own brand, 100 of them with the quality 

seal of the Guarantee of Origin program. In the Market sector, more than 900 types of 

fruits and vegetables are available. In addition to a wide range of fresh organic products, 

special and exotic fruits, there are also the more than 130 types of fresh fish and seafood 

with daily delivery and sushi service. 

 

The Butcher has more than 400 products, including several types of special, matured 

and exotic cuts. Added to this is the wide assortment of national and imported cheeses, 

as well as coldcuts and special varieties of salami. In addition to gourmet sweets, such 

as macarons, the Bakery offers a variety of homemade cakes, which is part of an 

assortment of more than 260 items - about 90% made by the hypermarket itself. 

Rotisserie products, meanwhile, add more than 530 items also produced in the store, 

which are part of a broad menu available daily. At the Cellar, you can choose from a 

wide range of wines, whiskeys, spirits and beers, with over 1,300 national and imported 

labels. 

 



 

Specialized service by the employees of the Bakery, Rotisserie and Butchery, Fish, 

Sausage and Market sectors is one of the flagship’s highlights. For each type of service, 

the teams underwent full training focused on production, handling and service in 

perishables. In total, including training in all sectors of the store, Carrefour has invested 

in more than 24,000 hours of training for employees of this unit. This store alone employs 

about 900 people, with 560 direct employees. 

 

On the upper floor of the hypermarket are the Home and Electronics sectors, which are 

aligned with the mix of home and decoration stores that are part of the first floor of the 

Jardim Pamplona. Therefore, customers find products and services for their homes on a 

single floor. In total, there are more than 800 types of home appliances and electronics 

of the main brands, highlighting white goods, telecoms, computers and portable 

appliances, as well as the extended e-commerce offer on Carrefour.com, with thousands 

of products from leading brands. In the Home sector there are more than 3,600 products 

to furnish and decorate, with complete lines of household utilities and more than 400 

bed, table and bath items, as well as pet and garden items. The store has an external 

flower shop, at street level, interconnected with the hypermarket. Customers also have 

home delivery service for purchases made inside the new store. 

 

The flagship store has 100% of its lighting from LED lamps, which are more efficient; a 

cooling system with natural gas and refrigerated counters with doors, which are more 

efficient and with reduce environmental impact; an intelligent energy management 

system; and a recycling station prepared to receive and correctly allocate various types 

of waste. In addition, the unit, as well as other stores in the network, will also be a partner 

of the São Paulo Municipal Food Bank with regular donations of products. 

 

Hypermarket customers also benefit from the advantages offered by the Carrefour La 

Carte Pass which, in addition to discounts and installments, offers financial services. 

Among the other services offered by the store is a Carrefour Drugstore, with a wide range 

of traditional and generic medicines, full pharmaceutical and specialized care with a 

dermocosmetics assortment. 

 

The new hypermarket offers more than 40 checkouts, six of them self-checkouts, a new 

service in the group. It allows the customer to scan each of the product bar codes and 

pay via credit and debit card. The store has several technological resources, among 

them a large screen at the entrance, where it will be possible to follow Carrefour’s 

institutional campaigns. In addition, a self-service totem at the entrance allows the 

printing of coupons and viewing of offers, as well as a map of the hypermarket, opening 

hours and other services. Scattered throughout the store are other totems for exclusive 

services in each sector, such as Bakery, Butchery, Fish Market and Rotisserie, which 

manage the customer order queue by means of a password displayed in the 

hypermarket's central panel, as well as displaying product assortment and evaluation of 

services by customers. Other screens in the Market, Home and Cellar sectors show the 

same content as the screens positioned at the entrance of the store, as well as tips, 

information from each sector, recipes and menus from the Sushi and Cafeteria areas. 



 

 

Jardim Pamplona 

On the same date, the first phase of Jardim Pamplona Shopping Center was also 

inaugurated. This is a real state project of the Property Division, which is responsible for 

the management of the Carrefour Group's real estate assets in 7 countries. The mall has 

about 18,000 sq.m of gross leasable area (GLA), distributed over five floors. In total, 

there will be 83 stores, of which 24 are opened on July 27. The site offers 500 parking 

spaces distributed between the ground floor and the basement. 

 

Among the brands that are part of this first stage of Jardim Pamplona are: Camicado, 

Kalunga, Benjamin Bakery, Imaginarium, O Boticário, The Body Shop, Any Any, Hope, 

Cacau Show, Cuor di Crema and Cong. For the second phase, Renner, Vivara, Arezzo, 

Track & Field, Amaro, Tip Top and Mr Cat will also be confirmed. They will also integrate 

the brands of the food and beverage segment, such as Outback, Burger King, Spoleto, 

Poke Poke, El Carbone, Patroni Pizza Premium, Dutch Arts and Ofner, as well as Daiso 

and the Competition fitness center. 

 

 

 

 

 

Service 

 

Carrefour Jardim Pamplona 

Address: Rua Pamplona, 1.704, Jardins - São Paulo (SP) 

Opening hours: Monday through Saturday, from 7am to 11pm; Sundays and holidays from 8am 

to 10pm 

 

Jardim Pamplona Shopping  

Address: Rua Pamplona, 1.704, Jardins - São Paulo (SP) 

Opening hours: from Monday to Saturday, from 10am to 10pm; Sundays and holidays from 2pm 

to 8pm 

 

Press Information: 

Grupo Carrefour Brasil - +55 (11) 3514-0705 / 0709 | Carrefour@hdpr.com.br 

 

 

 

 


